Media, Culture, SocietyIt is worth remembering that media is the plural of the term medium, whichrefers, essentially, to the means through which content is communicatedbetween an origin and a destination.We will explore the possibility, then, that media have,in one way or another, become integral to what we might term the broadersocial and cultural environment, something that includes the distribution ofwealth, power and influence, the operation of social structures andinstitutions, class, gender and ethnic relations, patterns of identity andcommunity, ideas and understandings, practices of intellectual, artistic andcreative expression and broader ways of life.Crucially, it is difficult to envisage a study of such questions about themake-up of society, the arrangement of social relations or the balance ofstructure and agency, that omits the cultural ways of life and expressionwhich lie at the heart of all societies - and equally difficult to imagine howone might examine questions about cultural rituals, understandings,identities or creative practices without reference to the society in whichthey take place.Theword culture, then, often refers simultaneously to creative practices andbroader ways of life, whether in reference to the distinctive identities,rituals, practices and forms of expression associated with a particulargroup (as in 'punk culture'), or a certain activity (as in 'televisionculture'), or as a more general way to invoke the range of cultural featuresand practices across a broader range of people.Althoughcontemporary large-scale 'mass media' figure heavily in our discussions,we'll focus on a broad range of different types and scales ofcommunication involving a plethora of organisations, communities andindividuals.After all, the practices of creative, artistic and intellectualexpression in a given society encapsulate anything from the productionand consumption of famous art, literature, music or television programmes to grassroots dancing, music-making, dress and acts of worship - all ofwhich form an integral part of the overall ways of life of that society.Society particularly invokes anemphasis on social relations, including the detail of everyday interactionsand the operation of broader social groupings and categories of socialdifferentiation, such as those based on class, ethnicity and gender.Yet our concern here is with the use of artificial forms of media to enhance and extend our communicative capacity beyond thecapabilities of our own bodies, transforming the range of expression opento us and mediating what we say over longer distances or to greaternumbers of people, for example.At one extreme, such media may enableeach of us to interact with friends or acquaintances without the need to bein the same room, city or even country, while on the other, they mayenable a relatively small number of professional media producers totransmit large volumes of content to audiences of millions.Patternsof wealth, power and inequality are a further core element of societies, asare social institutions, including the apparatus of government and law,education systems, religious organisations, commercial corporations andsmaller-scale organisational units such as the family.Together withestablished hierarchies of wealth, power and control, such institutions forma complex set of structures through which social relations are lived out.
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