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In my opinion, adapting a product to meet the needs of the local markets, the culture of the country, or
even a specific sector of customers is considerable undertaking and an important factor for successful
product marketing.In addition, I am not against using food recipes inspired by different cultures or
international cuisines, taking into consideration the local requirements, especially the country's
religious.Pasta dishes with creamy sauce containing white wine will not be accepted in the countries of
the Islamic world.


